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Document No. 2732

DEPARTMENT OF LABOR, LICENSING AND REGULATION

BOARD OF CHIROPRACTIC EXAMINERS

Chapter 25

Statutory Authority:  1976 Code Sections 40-1-40, and 40-9-30.

Synopsis:

Regulation 25-8 is submitted by the Board of Chiropractic Examiners and amends Regulation 25-8 by adding a requirement that chiropractors must clearly indicate on signs, solicitations and advertisements that chiropractic services are being offered.

Instructions:

Replace Regulation 25-8 with the following language.

Text:

25‑8. Advertising and Solicitation.

Professional standards.  Advertising practices by chiropractors should be ethical and professional.  For the purpose of this rule, the terms communication, solicitation or advertisement shall mean any message, written broadcast or offer made by or on behalf of a licensee.  Signs, solicitations, or advertisements shall clearly indicate that chiropractic services are being offered.  Every licensee shall display prominently in the licensee’s office the word chiropractor or D.C.  A communication, solicitation or advertisement shall not:

(1) Contain a material misrepresentation of fact or law, or omit a fact necessary to make the statement considered as a whole not materially misleading.

(2) Create an unjustified expectation about results the chiropractor can achieve, or state or imply that the chiropractor can achieve results that violate the rules of Professional Conduct, the Code of Ethics, or other law.

(3) Compare the chiropractor's services with other chiropractors' or other practitioners' services, unless the comparison can be factually substantiated.

(4) Fail to indicate clearly, expressly or by context, that it is an advertisement.

(5) Be transmitted in a manner that involves intrusion, coercion, duress, compulsion, intimidation, threats, or harassing conduct, particularly those communications requiring an immediate response such as in-person or live telephone contact.

(6) Be for the purpose of soliciting a prospective patient while transmitted at the scene of an accident or en route to a hospital, emergency care center or other health care facility.

(7) Involve the payment or receipt of a commission for referral of patients.  The chiropractor must limit the source of his professional income to services actually rendered by him or under his supervision, to his patients.

Fiscal Impact Statement:
There will be no additional cost incurred by the State or any political subdivision.
